The Snack Attack Challenge
What we have learned.

During this activity, our knowledge of ‘Fairtrade’ issues has increased greatly and we have also developed many different skills.  

In our planning session we researched what ‘Fairtrade’ was and how buying ‘Fairtrade’ helps the farmers and their communities in the developing world.  We found out that there is a huge range of ‘Fairtrade’products and they come from all around the world.  We didn’t realise that some of the products we already eat a lot are ‘Fairtrade’, such as Cadbury’s chocolate.  We also found out how we can identify ‘Fairtrade’foods when we are shopping by looking for the trade mark logo on the packaging.   We were surprised that there even is a clothing range that is ‘Fairtrade’.  We think that buying ‘Fairtrade’ is more balanced and fair for the farmers and workers that produce the products.  This allows them to plough money back into their communities to help them have a better standard of living.  This money means more money for education, health care and special projects that we take for granted in this country.  Researching about ‘Fairtrade’ made us feel much more grateful for the facilities like schools, hospitals, and leisure centres that we have on our doorsteps.

Buying ‘Fairtrade’also stops farmers and producers having to move away from their home land to seek work, as the better prices that they get for their produce allows them to have a more sustainable living from the land.  We were horrified at some of the working conditions for farmers and producers who worked for multi-nationals that were not fair-trade.  We think that companies should all pay a fair wage to their workers as they are discriminating against their workers just so they can have more profits for their company.  

From our research we also noticed that ‘Fairtrade’ products tend to focus more on the product than the packaging and that only products whose packaging are environmentally sound will be endorsed as a ‘Fairtrade’ product.  We think this is a good idea as the product will always be of a very high standard and because they tend to have simple packaging this is keeping the costs down for both the customers and the producers earn more money.

Following our initial research, armed with the increased knowledge of the issues surrounding fair-trade we needed to collectively decide on the theme for our snack.  The importance of teamwork and good communication was shown to be crucially important during this process.  We had to share ideas and then decide on the most appropriate for our packaging and snack ideas.  Everyone had the chance to give their opinions and we were all listened to.  We then broke up into groups and each group had a separate task to focus on.  For example, one group were given the task of designing a poster, one group was focused on building an advert using the software ‘photo story’, one group focused on the packaging design and another focus on the development of a name and slogan for the snack.  We think that this worked well as when we got into smaller groups we were able to share our ideas on the area that we had to concentrate on and this was a quicker and more focussed way of getting the tasks done than if we had all worked as one huge group.  When we were working in our groups we also had to develop our communication skills to get our point of view across.  Being creative was also very important during this process and as a class we enjoyed coming up with ideas that enhanced the appeal of out snack and made it more innovative.  Leadership skills and business skills were also enhanced as we had to consider the appeal of this product to our target audience.  These skills will be invaluable for any of us that may set up an enterprise in the future.  

We decided that our target audience would be everyone as we wanted it to appeal to as many people as possible.  When we were designing our packaging we felt that we wanted to incorporate some ethnic designs that may be typical in the countries of origin of the ingredients that we chose to use.  We also decided that using some brightly coloured lettering would enhance the appeal and make it more eye-catching.  We also strongly felt that we wanted to have green and blue as a key feature of the packaging as these are the colours that are on the Fair-trade logo so it would strengthen the link to the ‘Fairtrade’ foundation.  The ‘Fairtrade’ logo we felt had to have a central position so that everyone could easily identify our product as a ‘Fairtrade’ product.  We also felt that large colourful images of the people and communities that would benefit from you buying our product would be helpful as it would ensure that the ‘Fairtrade’ message was clearly visible on the packaging.  

The unique selling points of our product are that our packaging design is a very original shape and that it is very colourful.  We feel the pick and mix aspect of our product as well as the excitement of added spice to some clusters will ensure that consumers will enjoy our product.  The fact that we have chosen to keep our product 100% natural will be enticing for health conscious consumers even though this is a treat luxury food. We had much discussion on the inclusion or exclusion of nuts as we are all aware that nut allergy is a very serious issue. We decided that as long as we made it very clear on the packaging that it contained nuts, we were happy to include nuts in our product.

The environmental credentials that we considered to be important included that we wanted to use natural products that were environmentally friendly.  The ingredients for our snack were organically grown and therefore no chemicals were used. We also kept our packaging very simple as each packet can be made out of one A4 sheet of paper and biodegradable cellophane for the window.  

Our marketing plan included a variety of strategies.  We designed a poster to advertise our product tasting event.  We also made a short advertisement with pictures of the product, workers and beneficiaries to highlight our product to our school community.  We were able to upload this video to the school website and this ensured that the messages of ‘Fairtrade’ were accessible to the global community.  We also had to come up with an innovative name that was creative but also would indicate the significance of fairness to all that our product supported. We wanted our packaging to be eye-catching and we feel that we have achieved this with the use of colour and packaging shape design.

From our product tasting event and survey we learnt that 90% of surveyed persons rated our product as excellent or very good.  64% of surveyed participants thought our design for the packaging was excellent and a further 30% thought it was a very good design.  Some participants comments that it may not sit easily on a display shelf so this is a consideration that we maybe should look into if we were to improve on our design.  96% felt that it was very clear from the packaging that it was a fair-trade product and 93% felt that it clearly showed how the producers and local communities would benefit from buying this product.  Overall, 61% of surveyed persons gave our overall product an excellent rating and a further 22% rating it overall as very good.
From our product tasting event were delighted with the response that we got from our teachers and fellow pupils.  We were very proud that our product and packaging design received so many positive comments.  We of course are more aware of the some of failings of our product – the dark chocolate treats received a ‘love it or hate it’ response and we think this may be because of the audience that we had within a school.  We had assumed that school age children would be more likely to prefer milk and white chocolate and this turned out to be true.  However we were surprised that even the teachers who were surveyed preferred the milk and white chocolate varieties. 

To summarise, we have learnt so much from this experience however we are very keen to learn even more about ‘Fairtrade’,  the ethics of ‘Fairtrade’ and where foods come from.

Our Packaging when edges are stuck together.









